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Introduction
The Seventh-day Adventist Church in the West faces two significant mis-
sional issues. First, the growing demographic of people who no longer 
identify with any organized religion, including Christianity. Young pro-
fessionals are especially represented among this demographic group. 
This means that an increasing number of young adults no longer hold 
a biblically-shaped worldview and are not attracted through traditional 
evangelistic approaches that assume prior knowledge of, or commitment 
to, biblical concepts. Another consequence of this reduction in religious 
commitment among young adults is that the Adventist Church faces the 
reality that it is growing older. Second, the balance of the world’s popula-
tion is shifting towards major urban centers. Therefore, it is important to 
effectively reach urban young professionals in ways that connect holisti-
cally with their hearts and minds. A research study in Australia indicated 
that one of the top spiritual repellents for non-Christian people is a focus 
on philosophical discussions and debating ideas. In spite of this, a signifi-
cant percentage of Australian young professionals are still willing to con-
sider changing their worldview if presented with the right circumstances 
and evidence. This article explores how apologetic material can mission-
ally connect with the hearts and minds of urban young professionals. The 
Greater Sydney Conference and the South Pacific Division Adventist Me-
dia Center developed this approach based on a preliminary qualitative 
research study of an evangelistic series.
The Third Best Spiritual Repellent on the Market
The Australian Bureau of Statistics (ABS) conducts a census of the 
Australian population every five years. Almost without fail, this inspires 
Missional Apologetics: Keys to the Hearts 




Published by Digital Commons @ Andrews University, 2019
191
2019, vol. 15 no. 1
a flurry of demographic studies and analyses, including research studies 
into the spiritual landscape of Australian society. The 2016 Australian 
Census was no exception. Just a little over five months before the ABS 
was scheduled to officially release the 2016 Australian Census results, the 
McCrindle Research began its own national study on religion, spirituality, 
and worldview trends in Australia. Although working with much smaller 
sample sizes, involving a national survey of 1,024 Australians and focus 
groups with 26 non-Christians, as compared with the total national 
population of 26.4 million people who completed the census survey, 
the McCrindle Research team uncovered some fascinating insights. The 
results of the McCrindle Research Report are available on their website as 
the Faith and Belief in Australia national study (2017).
It is fairly clear from the report that one of the motivating reasons for 
the Christian ministry organizations that funded the McCrindle Research 
to undertake this research study was the highly anticipated results that 
would show an accelerating number of Australians who self-identify as 
having “No Religion.” Social forecasters were not wrong. The 2016 Aus-
tralian Census showed that an additional 2.2 million people in Australia 
publicly declared that they had no religion, a percentage jump from 22.3% 
to 30.1% of the Australian population (Australian Bureau of Statistics 
2017). This openly irreligious demographic was most strongly represent-
ed among young adults in the 18-34 age bracket. The census revealed that 
39% of young adults in Australia report that they have no personal com-
mitment to any religious organization. While anticipating and confirming 
this sobering result, the McCrindle study also offered unique windows 
into the spiritual soul of Australia and suggested opportunities to connect 
with Australians on topics of faith.
One of the topics that the McCrindle research team addressed was the 
top repellents to religion and spirituality (McCrindle 2017:26). The 1,019 
respondents in the research study identified the following top repellents: 
(1) hearing from public figures and celebrities who are examples of faith 
(27%), (2) miraculous stories (26%), and (3) philosophical discussions and 
debating ideas (19%).
While the Seventh-day Adventist denomination may be relieved that 
there are very few public Adventist figures and celebrities which can be 
placed on a spiritual pedestal, and the denomination has not deliberately 
promoted miraculous stories like Pentecostal movements have, the third 
top repellent does hit a nerve for Adventists. Australians dislike philo-
sophical discussions and debates when it comes to religion and spiritual-
ity, and it is easy to understand why. It conjures up memories of heated 
discussions in university dining halls and office lunchrooms, with two or 
more otherwise sane and sensible people getting red in the face, arguing 
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past each other about topics like the scientific evidence for creation versus 
evolution. Alternatively, another mental picture may be of an evangelical 
Christian dogmatically running through the points in an argument about 
the existence of God, to which his skeptical opponent retorts that God is 
simply an emotional crutch that believers use to prop up their delusional 
understanding of life. These are not pretty mental pictures in a person’s 
spiritual album.
If there is one word that seems to encapsulate the third top repellent 
it is “apologetics.” What is the Christian discipline that is defined and 
embraces “philosophical discussion and debating ideas” more than any 
other? It is apologetics that focuses on these very things, the third top re-
pellent for non-Christians in Australia. Avery Dulles has clearly identified 
the stereotype that often accompanies apologists. He said an apologist is 
usually thought of as an “aggressive, opportunistic person who tries, by 
fair means or foul, to argue people into joining the church” (2005:xix). 
Gregory Koukl paints a decidedly Anglo-American picture of the stereo-
typical apologetic engagement. “Circle the wagons. Hoist the drawbridge. 
Fix bayonets. Load weapons. Ready, aim, fire. It’s not surprising, then, 
that believers and unbelievers alike associate apologetics with conflict. 
Defenders don’t dialogue. They fight” (2009:19). One is very tempted to 
conclude that apologetics is a set of tools and techniques that should be left 
on the shelf. As Rick Richardson famously advocated, belonging comes 
before believing (2006:27). It also follows then that the church should sim-
ply allow secular young professionals to belong in our church groups and 
then, simply by unconscious osmosis, they will begin believing as we do.
A careful read of the McCrindle Faith and Belief in Australia report will 
caution, though, rushing to cast apologetics onto the garbage heap. The 
McCrindle study states that almost “one in two (49%) non-religious Aus-
tralians prefer a scientific and rational, ‘evidence-based,’ approach to life” 
(14). Even more promising is that the study showed that “half of all Aus-
tralians say (52%) they would be open, to some extent, to changing their 
religious views given the right circumstances and evidence” (2017:17, 18). 
When the responses to this question are analyzed further, it is very en-
couraging that “younger generations are more likely to be very interested 
or quite open to changing their current religious views (20% Gen Z, 19% 
Gen Y, cf. 12% Gen X, 4% Baby Boomers, 6% Builders)” (17). This demon-
strates, that even in the midst of a growing demographic slide towards 
“No religion” in Australia, there is still reason for hope and redoubling 
of our collaboration with the Holy Spirit in growing the kingdom of God 
among the younger generations of Australians. 
The fact that many Australians prefer an “evidence-based” approach to 
life and that they would be open to changing their religious views, given 
3
Ostring: Missional Apologetics
Published by Digital Commons @ Andrews University, 2019
193
2019, vol. 15 no. 1
the right circumstances and evidence, suggests that evidence is still a very 
useful tool in winning the hearts and minds of urban young professionals. 
The Christian discipline that focuses on providing evidence for Christian-
ity, including interpreting scientific evidence within a theistic and biblical 
framework, is that previous suspect—Christian apologetics. Thus, it ap-
pears that it is not the use of Christian apologetics per se that is the true 
spiritual repellent, but rather the approach that is taken. In this article, 
I explore how missional apologetics can provide keys to the hearts and 
minds of urban young professionals.
Apologetics: A Captivating Christian Treasure
While in some people’s experience, apologetics may conjure up un-
pleasant memories and associations, Alister McGrath believes otherwise. 
In the introduction to his book on apologetics, which he wrote to train 
Christians in how to use apologetics effectively, McGrath explains, “Apol-
ogetics is to be seen not as a defensive and hostile reaction against the 
world, but as a welcome opportunity to exhibit, celebrate, and display the 
treasure chest of the Christian faith” (2012:11). This metaphor of apologet-
ics being about the business of exhibiting Christian treasure draws our 
attention to the immense value of what Christians are sharing. This ma-
terial definitely does not belong on the garbage heap, nor should it be 
relegated there. Furthermore, it intimates that a genuine response to an 
apologetic message could even be one of awe and even intense desire—
a diametrically opposite reaction to that of being a spiritual repellent. 
Finally, it strongly suggests that there is need for the apologist to select 
carefully and intentionally which pieces of treasure she will exhibit, in 
order to engender the positive response that she is seeking. Thus, there is a 
need for the apologist to understand her audience so that she might know 
which Christian treasures to select for the person or audience that she is 
communicating with at that particular moment. As McGrath observes, “In 
each case, we are forced to think about how we can best communicate the 
Christian faith in terms that will resonate with the experience and knowl-
edge of our audience” (36).
The Importance of Apologetics
Not only should apologetics be deeply attractive and desirable to urban 
young professionals, but it is also very important, even vital, as William 
Lane Craig maintains. Craig identifies three key roles apologetics can play. 
First, he points out that it is “the broader task of Christian apologetics 
to help create and sustain a cultural milieu in which the gospel can be 
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heard as an intellectually viable option for thinking men and women” 
(2008:17). From a Seventh-day Adventist perspective, this may seem like a 
typical evangelical attempt to gain cultural or even political control of the 
society. However, it is in harmony with the Adventist focus on religious 
liberty, which seeks to establish a social framework, through both legal 
and cultural means to provide people with the freedom to be able to 
choose to hold a worldview which they personally believe is rational and 
true and maintain the practices which they understood to be morally and 
personally appropriate. 
Second, Craig confirms the important role that apologetics plays in 
strengthening the faith of believers. He notes that “contemporary Chris-
tian worship tends to focus on fostering emotional intimacy with God. 
While this is a good thing, emotions will carry a person only so far, and 
then he’s going to need something more substantive. Apologetics can help 
to provide some of that substance” (2008:19). The role of strengthening the 
faith of Adventist youth has been acknowledged within the Seventh-day 
Adventist Church, particularly within the context of secular cultures, like 
those found in Europe (Kemez 2016). However, this role of strengthening 
the faith of believers is not just an individualistic focus on building up 
Christian believers themselves. Craig goes on to identify the evangelis-
tic value of strengthening the faith of believers. “Apologetics training is 
a tremendous boost to evangelism, for nothing inspires confidence and 
boldness more than knowing that one has good reasons for what one be-
lieves and good answers to the typical questions and objections that the 
unbeliever may raise” (2008:21).
Finally, Craig reminds Christians of the importance of using apolo-
getics in reaching unbelievers. He personally testifies of the people who 
have come to faith through his global apologetic ministry. He concludes, 
“When apologetics is persuasively presented and sensitively combined 
with a gospel presentation and a personal testimony, the Spirit of God 
condescends to use it in bringing certain people to himself” (23). Consid-
ering that Craig categorizes apologetics as a theoretical discipline and is 
widely known for his ability to logically dismantle the arguments of his 
opponents in debates, it is very significant to note the wholistic approach 
that he is advocating, which focuses on the emotional and spiritual as-
pects as well as the intellectual and logical. 
C. S. Lewis summarized the need for Christian apologetics with a very 
sobering and incisive observation. “To be ignorant and simple now—not 
to be able to meet the enemies on their own ground—would be to throw 
down our weapons, to betray our uneducated brethren who have, un-
der God, no defense but us against the intellectual attacks of the heathen. 
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Good philosophy must exist, if for no other reason, because bad philoso-
phy needs to be answered” (1980:59). This is also true for new and young 
Christians, whom we would leave defenseless if we did not provide the 
good philosophy, logic, and evidence they need when they head back into 
their secular classrooms, workplaces, and friendship circles.
Attractively Packaged Apologetics
It seems apparent that apologetics is desirable, valuable, and even es-
sential in our mission to reach urban young professionals. The key is how 
to package apologetic material so it really is viewed as attractive and valu-
able. There are two key ways that apologetic material can be truly mis-
sional.
First, Heart-Felt Needs. By definition, apologetic material is a theoreti-
cal discipline that seeks to address the intellectual questions that secular 
people have. These include questions like Does God exist? How can a lov-
ing and all-powerful God allow pain and suffering? Is the Bible histori-
cally reliable? Is belief in supernatural miracles plausible in the face of the 
incredibly successful scientific enterprise? Did Jesus really rise from the 
dead? Is Christianity the only way?
Addressing these apologetic questions only from an intellectual per-
spective can often result in playing philosophical games. For this apolo-
getic material to be truly transformational, it must address the emotional 
and spiritual needs and desires of the individual.
Second, Illustrative Stories: Apologetic material becomes much more 
accessible and memorable when packaged with illustrative stories, 
particularly personal testimonies. The Christian use of stories to illustrate 
the nature of the kingdom of God traces directly back to Jesus Christ 
himself. However, as we have seen, Craig recommends this approach as 
well. It is fascinating to note that one of the greatest Christian apologists 
of the twentieth century, C. S. Lewis, utilized stories very effectively 
to convey not only the Christian message but Christian apologetics in 
particular (Feddes 2012; Ordway 2016). More recently, Ravi Zacharias and 
Norman Geisler have developed an international apologetics ministry that 
makes extensive use of story (2003). No doubt this can be partly traced 
to Zacharias’ Indian cultural background, but the success of his ministry 
demonstrates the effectiveness and fruit of this approach. 
In the biblical text that articulates most explicitly that apologetic 
mandate, Peter identifies the need for a wholistic approach that includes 
the emotional and spiritual dimensions. He says, “But in your hearts 
honor Christ the Lord as holy, always being prepared to make a defense 
to anyone who asks you for a reason for the hope that is in you; yet do it 
6
Journal of Adventist Mission Studies, Vol. 15 [2019], No. 1, Art. 14
https://digitalcommons.andrews.edu/jams/vol15/iss1/14
196
Journal of Adventist Mission Studies
with gentleness and respect” (1 Pet 3:15 ESV). Ellen White suggests that 
Peter’s inspiration and example for this apologetic approach was how 
Jesus himself modelled the most effective way of communicating truth. 
“He spoke as one having authority, and His word was with power; yet in 
all His intercourse with rude and violent men He did not use one unkind 
or discourteous expression. The grace of Christ in the heart will impart 
a heaven-born dignity and sense of propriety. It will soften whatever is 
harsh, and subdue all that is coarse and unkind” (2002:515). It would be 
well for Adventist apologists to follow Jesus’ example.
Introducing the I Am Series
The Greater Sydney Conference is acutely aware of the need to reach 
secular young professionals and to equip Adventist youth. Like Christian 
churches around the world, the Greater Sydney Conference is ageing de-
mographically, so there is a need for the Seventh-day Adventist Church in 
Greater Sydney to grow younger. The Growing Younger study has iden-
tified six essentials strategies that a church needs to grow younger: (1) 
unlock keychain leadership, (2) empathize with today’s young people, (3) 
take Jesus’ message seriously, (4) fuel a warm community, (5) prioritize 
young people (and families) everywhere, and (6) be the best neighbors 
(Powell, Mulder, and Griffin 2016:42, 43). 
The Greater Sydney Conference is committed to developing evangelis-
tic strategies and resources that will grow and extend the kingdom of God. 
One of the key essential strategies is to take Jesus’ message seriously. This 
is the aim of Christian apologetics through the use of evidence and logic. 
Unfortunately, though, many of the evangelistic resources that are avail-
able within the Seventh-day Adventist Church have not been developed 
with the specific intention of reaching secular young professionals. Fre-
quently, evangelistic resources are repackaged Adventist prophecy semi-
nars. It needs to be emphasized that the Seventh-day Adventist Church 
has a distinct and important prophetic message to share with the world. 
However, many of our prophecy seminars assume a significant amount of 
biblical knowledge, which many secular young professionals do not have. 
In addition, many traditional Adventist evangelistic seminars exploit the 
uncertainty that people are feeling in the midst of current world events to 
lead them to trust in the Bible and Jesus. However, the McCrindle Faith 
and Belief in Australia study showed that the top prompt for thinking about 
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A death in the 
family (18%)
Figure 1. The top three prompts for generations thinking about spiritual things 
(McCrindle 2017:19).
Thus, while global and national issues prompt Baby Boomers and 
Builders to think about spiritual things, they are not the most significant 
prompts for Generations X-Z. Instead, the top prompt is conversation 
with people. Thus, there is a need to develop an evangelistic approach 
and resource that utilizes this prompt for Generations X-Z. 
With this view in mind, the Greater Sydney Conference initiated a sig-
nificant evangelistic project to reach secular young professionals. Based 




• Simple meal together
• Use of light-hearted humour to provide a relaxed environment




• Intentional and well-planned use of apologetic material
Appeal
• Exploring whether there is more to life
• Use of historical evidence and logic to strengthen presentations
• Experiencing the spiritual journey in the context of relation-
ships
Figure 2. Features of the I Am series.
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We hosted a series of focus groups with Adventist young professionals 
in order to understand and create the persona of the demographic that we 
are aiming to reach. From these focus groups, we identified the following 
profile:
Figure 3. Profile of Australian secular young professionals based on focus groups.
This profile allowed us to proceed to develop the overall framework 
and the title of the I Am series. There is a significant trend within adver-
tising and branding to use the “I Am” theme. It represents the self-confi-
dence that young adults have, their desire to be themselves and to express 
themselves, as can be seen in the profile in Figure 3. However, as students 
of the Bible well know, the name “I Am” (Hebrew: ֶֽא ֶ֖יְה  (Greek: ἐγὼ εἰμί ;ה
is very significant in the Bible. God told Moses to tell the Hebrew slave it 
was “I Am” who sent him. It is also a highly theologically and metaphysi-
cally significant name that Jesus claims for himself, as the Jewish leaders 
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themselves understood (John 8:58, 59). Within the self-confident, yet ex-
istentially insecure, culture in which we live, we want to introduce urban 
young professionals to the greatest I Am who can truly fill their spiritual 
hunger and quench all of their ultimate desires.
We benchmarked this outreach series with a number of widely used 
evangelistic series:
Alpha Course: A series which explores the Christian faith. The Alpha 
Course was developed by Holy Trinity Brompton of the Anglican denomi-
nation in the United Kingdom (2018). Over 24 million people have attend-
ed an Alpha Course, due to its international marketing strategy.
Christianity Explored: A course that leads people through key Christian 
concepts based on the Gospel of Mark (2018). The course was developed 
by the All Souls Church in London in response to concerns that the Alpha 
course did not adequately address the biblical concept of sin.
Beyond the Search: An Adventist evangelistic series produced by the 
South Pacific Division Adventist Media Centre (2018) based on the origi-
nal Search series.
Hope Trending: An Adventist evangelistic series with Dwight Nelson 
as presenter and Ty Gibson as the host of an interactive panel of young 
professionals (2018).
Based on the profile of secular young professionals in Australia and 
proven evangelistic series, the topic sequence of the I Am series was es-
tablished as follows, together with the foundational Christian apologetic 
material that was integrated into the presentations.
No. Topic Application Question Apologetic Material
1 More Is there more to life? The meaningless of life 
without God
2 Pain What’s wrong with the 
world?
The moral argument 
for the existence of 
God
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No. Topic Application Question Apologetic Material
3 Jesus Who was Jesus? • Extra-biblical histori-
cal evidence for the ex-
istence and key details 
of the life of Jesus
• Manuscript evidence 
for the reliability of the 
New Testament
• Evaluation of alterna-
tive explanations for 
the NT reports of the 
resurrection of Jesus
• Cosmological argu-
ment for the existence 
of God
• Teleological evidence 
for the existence of 
God
4 Cross Why did Jesus have to 
die?
5 Spirit Who is the Holy Spirit? • Fulfilled Biblical 
prophecy
• Messianic prophecies
6 Bible Why is the Bible 
important?
7 Prayer How can I pray?
8 Sabbath What is the Sabbath?
9 Healing Does Jesus care about my 
health?
10 Death What happens when I 
die?
11 Hope When will Jesus return?
12 Share How can I share the good 
news about Jesus?
13 Church Why join a church?
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The episodes were filmed as a joint project between the Greater Syd-
ney Conference and the South Pacific Division Adventist Media Centre. 
The Greater Sydney Conference also produced participant’s guides for 
the series, which include summaries of the presentations, thus providing 
participant’s with outlines of the topics, including the apologetic material.
Piloting the I Am Series
In order to evaluate the effectiveness of the I Am series in communi-
cating the Christian gospel and core Seventh-day Adventist beliefs to its 
targeted demographic and leading secular young professionals to make 
a commitment to Jesus, the Greater Sydney Conference initiated a pilot 
study. Seven church pastors from Australia agreed to join. The Australian 
urban centers and the types of groups involved in the pilot study are out-







1 Sydney Mixed aged male group Completed 13
2 Sydney Teen group Completed 13
3 Sydney Online group Discontin-
ued
2
4 Sydney Ethnic young professionals 
group
In progress 6
5 Melbourne Majority culture young 
professional group
In progress 5
6 Adelaide Youth Sabbath School class In progress 12
7 Perth Asian young professionals 
group
In progress 11
Figure 5. Location, demographic profile, and status of groups involved in the pilot 
study.
 
The number of sessions completed by each group as of 2 August 2018 
is included, which demonstrates that all of the groups completed all the 
episodes with clearly identifiable apologetic material (see figure 3). Note 
that the entire pilot study was scheduled to be completed by 7 July 2018. 
However, due to difficulties in getting some groups started or receiving 
commitments to attending weekly, leaders of some of the groups request-
ed that they be allowed to commence later or schedule their sessions fort-
nightly rather than weekly. Because the primary aim of the pilot study 
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was to be evangelistic and lead people closer to Jesus, permission was 
granted to these leaders to vary the program. Hence, this article reports 
on preliminary results from the pilot study and is intended to indicate the 
direction and shape that a more extensive and rigorous research study 
could be undertaken.
An orientation was provided for the pastors about the structure of the 
I Am series and how to form their groups. It was the responsibility of each 
pastor to build a missional team and equip the team to invite their friends 
to join the I Am series. Each pastor was also given freedom to decide on 
the location and schedule for their particular I Am series.
A series of online surveys was developed to analyze the demographics 
of the people participating in the I Am series pilot study and to gauge their 
response to the material as well as the environment in which the series 
was held. An analysis of the results of the entrance survey revealed the 
following demographic and missiological information:
Table 1. Demographic Information from Entrance Survey
for I Am Series Pilot Study
Research Category Research Data
Total Number of Participants 49 participants
Gender Mix Female    43.1%    
Male        56.9%
Under 18  5.9%
18-29       62.8%
30-44       19.6%
45-59       11.7%
Over 60    0.0%
Relationship Status Single      39.2%
Dating      27.5%
Married    27.5%
Separated 0.0%
Divorced  2.0%
Other        3.8%
13
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Research Category Research Data
Spiritual Background No religion                     3.9%
Uniting Church              2.0%
Christian                         5.8%
Jewish                            2.0%
Seventh-day Adventist   84.3%
Other                              2.0%
What is of particular interest is the participant’s motivation in attend-
ing the I Am series. Participants were asked what was the most significant 
reason why they decided to attend the I Am series. The results from the 
survey are in Table 2.
Table 2. Analysis of Most and Least Significant Reasons 
for Attendance at the I Am Series
Ranking Research Data
Most Significant Reasons 
for Deciding to Attend
My friend’s invitation          31.0%
My church leader                 28.6%
My church                            21.4%
My group of friends             7.1%
Other                                    11.9%
Least Significant Reasons 
for Deciding to Attend
I Am series trailer                 0%
Facebook promotional ad     0%
I Am series postcard             0%
It is important to note that the I Am series trailer, Facebook promo-
tional assets, and postcards provided valuable supporting material that 
reinforced the invitation for participants to attend the I Am series. Thus, it 
would not be correct to conclude that these materials had no value in pro-
moting the series and therefore should not be used. However, it confirms 
that an invitation from people whom participants have a relationship with 
remain the most significant reasons why people decided to attend the I 
Am series. Thus, it is essential that this critical insight be shared with pas-
tors, youth leaders, and young adult teams who are planning to utilize the 
I Am series to introduce their secular young professional friends to Jesus.
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Response to Apologetic Material
The focus of this particular research study is to evaluate how partici-
pant’s responded to the apologetic material in the I Am series. It is impor-
tant to note that this project is truly a work in progress. As mentioned in 
figure 5, there are still groups hosting the I Am series. However, all of the 
groups have completed the key topics that included significant apologetic 
material, namely episodes 1-3. In addition, there is value in assessing the 
effectiveness of the process in real-time. The I Am series will be officially 
launched at Wahroonga, Sydney, NSW on Sabbath afternoon 1 September 
2018, so the development team was committed to refining and improving 
the series to maximize its effectiveness for reaching secular young profes-
sionals in Greater Sydney, across Australia, throughout the South Pacific 
Division, and indeed around the world. 
We are presenting these preliminary findings as motivation to guide 
and shape more rigorous and extensive research studies searching for ef-
fective ways to introduce secular young professionals to Jesus and lead 
them to make a personal commitment to join the Seventh-day Adventist 
discipleship movement. 
Four additional aspects of the I Am series that need more research 
include the following. First, the process of training leaders and building 
missional teams of Adventist young professionals. Second, effective ways 
of engaging and building spiritual relationships with secular young pro-
fessionals, including the use of social media. Third, the topic sequence in 
the I Am film series and its effectiveness in discipling young professionals 
in community. Fourth, effective follow-up strategies and resources after 
completing the I Am series.
This research study explored the use of Christian apologetic material 
in the I Am film series to see how the participants responded to it. As 
indicated in figure 4, there was Christian apologetic material in episodes 
1-3, with the most extensive use of apologetic material in episode 3, which 
focused on introducing participants to Jesus Christ and the reasons why 
we can be confident in who the Bible claims that he is. Since, all of the 
groups involved in the I Am series had completed the first three topics 
in the I Am series (with the exception of the online group in Sydney that 
was later discontinued), we were in a position to obtain some valuable 
research material on this topic. 
A qualitative research study was undertaken, which involved personal 
phone interviews with participants whom the leaders of the groups select-
ed. A randomly generated number was attached to each response in or-
der to protect the anonymity of each interviewee. Interviewees were also 
made aware that they could withdraw from the interview at any point 
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during the phone interview if they wished to do so. The demographic 
analysis of the selected participants in this qualitative research study is 
outlined in table 3.
Table 3. Demographic Analysis of the Participants
Research Data
Number of Selected Participants 8 participants, 16.3% of all of the partici-
pants involved in the pilot study
Age Range 18-29 years
Average Age 22.5 years
Median Age 22.0 years
Standard Deviation 4.2 years
Gender Ratio Female                                   50.0%
Male                                       50.0%
Relationship Status Single                                     37.5%
Dating Relationship            25.0%
Engaged                                25.0%
Married                                 0.0%
Education Level Achieved Completing High School   12.5%
High School                          25.0%
Bachelor                                62.5%
Spiritual Commitment Not Baptized                        37.5%
Baptized                                62.5%
From the data it is clear that the group of participants, who were ap-
proached by I Am series leaders to be interviewed, match the target demo-
graphic, namely young professionals.
When participants were specifically asked about the use of the apol-
ogetic material in the I Am series, the response was uniformly positive 
(refer to responses in appendices A and B). Christian participants were 
particularly positive. They stated that the apologetic material was very 
valuable for confirming their faith by providing evidence for their beliefs. 
They also viewed apologetic material as valuable for their non-Christian 
friends and colleagues, because they saw the apologetic material as pro-
viding evidence that non-Christians could consider and make a more in-
formed choice about the Christian worldview and the gospel. However, 
they clarified that apologetics needs to be utilized in the context of per-
sonal relationships and testimonies for it to be attractive and connect with 
their secular friends and colleagues.
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The non-Christian participants, who were not actively involved in 
church, showed a much lower personal connection with the apologetic 
material and attached a lower value to the material. However, the partici-
pants still indicated that they found the material interesting and it satisfied 
their curiosity. It is important to note that non-Christian participants did 
not state that apologetic material was of no value or that it had a negative 
value. The key is to discover what evidence is meaningful in the context 
within which to share it, including within a personal relationship, with 
personal testimonies, and prayer on the part of the Seventh-day Adventist 
Christian believer. 
Conclusion
There is a great need for the Seventh-day Adventist Church to in-
tentionally focus on reaching urban young professionals because of the 
growing number of young people who do not identify themselves with 
any organized religious group and the global population shift towards ur-
ban centers. While Australians find philosophical discussions and debates 
spiritually repelling, they are open to considering worldviews, such as 
the Seventh-day Adventist worldview, in the right context and given the 
appropriate evidence. The article explored this possibility using a prelimi-
nary study of the I Am evangelistic series that the Greater Sydney Confer-
ence developed in partnership with the South Pacific Division Adventist 
Media Center. This series was intentionally developed to connect with ur-
ban young professionals. A qualitative research study demonstrated that 
urban young professionals relate positively to Christian apologetic mate-
rial and see it as valuable, where the value they place on the apologetic is 
dependent on their own spiritual position and commitment. We recom-
mend that Seventh-day Adventist leaders, who feel called to reach urban 
young professionals, utilize Christian apologetic material by presenting it 
in the context of spiritually supportive and encouraging relationships and 
with personal testimonies, which demonstrate the practical relevance and 
transforming power of the Christian message. 
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APPENDIX A
Responses Indicating the Relevance of the Apologetic Material 
Used in the I Am Series
How did you relate to the apologetic material in 
the I Am series?
Female, 
Baptized
For the moral argument in response to the problem of pain 
and suffering, I didn’t react badly. About whether Jesus is 
real, a lot of people can say that there are reasons to explain 
the historical evidence. There are just as many arguments 
from the other side. It does help giving them reasons. For 
problem of pain and suffering, it was the testimonies that 
really resonated with people. Although facts and figures are 
important, people were really drawn to the testimonies. It 




The evidence for Jesus’ existence was quite sound, including 
the historical and the manuscript evidence, and the com-
parisons with Plato and others who we believe.  If we are 
confident in those other classical authors and writings, then 
we should be confident in the New Testament as well.
Female,
Baptized
I got thinking a lot about the ancient history that I studied at 
high school and university. There were references to the his-
torians I already knew about, so I was thinking that there are 
a lot of people who believe those historians but they don’t 
believe in Christian. It got me thinking how the material in 
that episode related to Jesus.
Male,
Baptized
Some of those reasoning I resonate with. Particularly with 
Jesus, not many historians will say that Jesus did not exist. If 
Jesus did not exist, then we would sound like a bunch of lu-
natics, but if He did exist and the people in the Bible matches 
what the historians say.  For me, even if He didn’t rise from 
the dead, but there is no disputing that He really did exist.
Female,
Baptized
I was able to relate to all of the apologetic material. For me, 
I was able to apply what I had learned from other Bible 
studies. I am also hearing what I have been studying in the 
other Bible studies, and I hear it again in the I Am series.  It is 
really important because it is evidence for our faith. If we dig 
deeper, those things are proofs that Jesus exists and that the 
Christian road makes sense.
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How did you relate to the apologetic material in 




This thing never up came up for me before.  You just take it 
as it as.  I have never considered where the seven day week 
came from.  Like the Chinese calendar, it is such a common 
thing that there could be other reasons why the seven day 
week exists.  It is one why you need to look into it.  To me it 




I really like listening and getting to know the historical 
evidence. It backs up what the Bible is saying. It gives more 
evidence. We know it is there in the Bible. It gives more evi-
dence. It helps on journey of belief.
Male,
Baptized
I could relate to it as a Christian, because I have been told 
these things by my pastors and other churches. Then I ex-
plored the history for myself and just explored the evidence, 
and this showed that Jesus actually existed. This confirmed 
that Christian history is true and that there are historical facts 
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APPENDIX B
Responses regarding whether Christian apologetic material is valuable




It is a fundamental aspect of my life, so it is important for 
what I believe. A lot of people are arguing about what is 
true and not. At the same time, we need to take a step back 
from that, and I need to worry about my relationship with 
God. God will help me determine what it is true. I do place 
a lot of value on what is true, but a lot of it comes down to 
my relationship with God.
Male,
Not Baptized It is valuable. 
Female,
Baptized
I find it really valuable, because it makes us think more and 
it can relate to other people who don’t have a background 
in Christianity, because it is just history, it can get other 
people to be interested in it.
Male,
Baptized
Very valuable because today we don’t question how the 
Bible relates to our lives or that God worked in peoples. 
The question is not what the Bible teaches, but is the Bible 
real. People will say I don’t believe. Before we can tell them 
what the Bible says, we need to demonstrate that the Bible 
is true. The Bible has not just been designed to get people 
to believe. If I can give them intellectual grounds to show 
them that the Bible is real.  They don’t accept the basis 
of the Bible. We need to show them the reasons why we 
Bible. For me, having these reasons why Jesus exist that 
we didn’t just make it up. We struggle to explain the Old 
Testament, but because there is so little evidence. It is much 
easier to prove the NT, than it is much easier to prove the 
OT, because the NT is much closer to us. It is much easier 
for people to say that, yes, the NT is real.  If you prove that, 
then it is much easier.
Female,
Baptized
It is really, really valuable because most of the time people 
don’t know, they lack the knowledge. It is both intellectual 
and experiential, many times people don’t believe because 
they just don’t know. It is hard to explain to someone if you 
don’t know anyone. If someone asks you something, then 
you have an opportunity to share.
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For me, I think it is a question of curiosity.  It would be 
interesting to find out. I have no drive to find out the truth.  




It is really valuable, it acts as evidence. It is more than one 
source providing that. Especially for people who are just 
coming to church. It is very important for them to know 




This material is quite important, you can’t bring people to 
God if they don’t have a foundation of why it is true, there 
will be no firm foundation, because they don’t know, and 
then they will fall short because they will not understand 
what is being said.  The episodes introduces it quite simply 
and the facts are shown. Shows history and Bible how line 
and then allows them to make a decision.
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